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welcomes 



+

Making big things 

possible 

Creating customer 
experience moments that 
matter 

Redefining customer 

loyalty through 

enhanced end-to-end 

capabilities



A world class customer 
experience agency
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=
Enhanced Capabilities

Loyalty Approach

+ 
End-to-end 
implementation 
capabilities

Industry 
leading 
architects



The surest path to growth is 
through building high quality 
relationships – not chasing 
new products, services, and 
markets. Loyalty marketing is 
a long-term business strategy 
in building advocacy. We’re 
excited to combine with ICF 
to offer a best-in-class service.

— Grant Harrison, CEO, 
The Future Customer

“

“

Loyalty marketing is becoming 
the highest form of the marketing 
discipline. The Future Customer 
includes some of the industry’s 
top strategic thinkers and 
architects who will help 
accelerate our ambition to 
achieve global leadership in 
loyalty marketing.

— Guy Cierzan, Managing 
Director, Olson 1to1 

“

“



Consumer

Energy

Health 

Retail



Meet the Newest Additions

Grant Harrison

—
Built the UK's most 

successful rewards 

program and consumer 

behavior change 

system, Tesco 

Clubcard

Neil Tierney

—
Shell UK Entrepreneur 

of the Year who built, 

managed and sold 

high-growth 

businesses across 

healthcare, energy and 

retail

Ro Monnington

—
Designed and 

prototyped Smart 

Energy Kit, an energy 

monitoring system 

that won the 

International Red Dot 

Design

Terry Hunt

—
Co-authored Scoring 

Points, the 

international best-

seller on Tesco’s 

pioneering customer 

program



Learn more at olson1to1.com


