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Not a week goes by…

2



Now Trending

1: RETAILERS CREATE INTERACTIVE SHOPPING EXPERIENCES

2: AUGMENTED AND VIRTUAL REALITY (AR & VR)

3: HEALTHY LIVING—THE NEWEST OLD TREND

4: THE ROBOT INVASION

5: BRANDS AND CONSUMERS "SOCIALIZE"



Now Trending

6: SHIP-TO-STORE: A NEW WAY TO INCREASE FOOT TRAFFIC

7: CONVERSATIONAL COMMERCE: THE NEWEST PURCHASE 

CHANNEL

8: QUICK HITS: PARTNERSHIPS AND POP-UPS

9: CASH IS NO LONGER KING: EMERGENCE OF THE CASHLESS 

SOCIETY

10: INTERNET OF THINGS (IOT)



Balancing the Experience

Source: Global Data Retail
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• ONLINE RESEARCH LEADS 

TO IN-STORE SALES 

Omni-Channel Retail: Blurring the Lines

• STORE DISCOVERY & 

EXPERIENCES LEAD TO 

ONLINE SHOPPING



Last year saw 86.8 million square feet of new retail 

construction. 

Source: Commercial Real Estate Development Association via NRF News

https://na01.safelinks.protection.outlook.com/?url=http://r.smartbrief.com/resp/jewGCirDlmCZexkxCieucRCicNelLe&data=01|01|paul.campbell@searshc.com|4b35ea0bc1a04af1a75808d4b4199715|27e4c16803234463acad7e124b566726|0&sdata=/U1az8YSa3y4oAEKV/MU/UwAuESk8vA00Cx1QyE%2BJKs%3D&reserved=0


Store Growth



Innovative Partnerships
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BEFORE

AFTER



ALMOST HALF OF ALL AMERICANS

EITHER OWN SMART HOME TECHNOLOGY
O R P L A N  T O  I N V E S T  I N  I T  I N  2 0 1 7 .

— COLDWELL BANKER SMART HOME MARKETPLACE SURVEY



ONLY 28.1% OF CONSUMERS SURVEYED OWN SMART HOME DEVICES 

BUT 52.2% PLAN ON USING NEW SMART HOME DEVICES.

— 451 RESEARCH’S VOCUL, CONSUMER REPRESENTATIVE SURVEY, Q4 2016



from tradition to telemetry

Kenmore brand’s evolution into the connected age



AND SO NO ONE GETS LEFT BEHIND…

KENMORE® IS DEVELOPING SMART ADAPTION KITS
THAT WORK ON PRODUCTS GOING BACK AS FAR AS EIGHT YEARS.



Collaborate to Succeed 
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• Energy Industry Network

• EPA/DOE

• ESRPP


